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A new vision of
performance
Choosing a premium engine oil is easier than ever with Quartz.
Specially formulated to provide optimal engine performance
with long-lasting protection, it is now available in an innovative
design with a new pedagogical label so you can choose the
most suitable engine oil for your vehicle.
Discover Quartz at www.lubricants.totalenergies.com

Introducing H.E.R
Helping Every
Woman Rise.
Enjoy better credit rates,
bespoke insurance offers,
special discounts with
Alliance Partners, networking
and business linkages.
Contact your Relationship Manager
to find out more.

Bank of #TheChangeables.

Visit a branch

Install Confidence: SKF Vehicle Aftermarket
Wheel end products

Wheel bearing kits

Wheel bearing
and brake kits

Dismounting and mounting tool kits for HBU2.1
wheel bearings

Driveline products

Driveshaft kits

CV-Joint kits

Boot kits

Expander tool for
universal boots

Tools for boots and
clamps

Steering and suspension products

® SKF is a registered trademark of the SKF Group.
YouTube is a registered trademarks of Google Inc.

Suspension repair kits

Suspension arm kits

Axial joint · Tie rod end · Rod assembly

Silent blocks

Stabiliser link

Wishbone and track control arm

Ball joint

Top mount kit

Steering boot kits

Suspension bearing

SKF Zambia Limited, Plot 2810 Chingola Highway Road,

 +
PRODUCT VARIATIONS
FOR COMPLETE
AND LASTING
REPAIRS

Engine products

Timing chain kits

Timing belt kits

Timing belt kits with
water pump

Auxiliary belts

Multi-V belt kits

Multi-V belt kits with
water pump

Multi-V belt kits with
Freewheel alternator
freewheel alternator pulley pulleys

Available at Authorized
SKF Automotive
Distributors only

Install confidence: vsm.skf.com
Check out our technical videos at:
www.youtube.com/skfaftermarket

SKF AquaMax
water pumps

Timing system tools

Crankshaft
dampers

Freewheel
alternator
pulley tools

Vibhav Business Park, P.O. Box 20133, Kitwe, Zambia.

Stretchy belt
tool
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WELCOME

WELCOME ON BOARD
PROFLIGHT
Dear Passengers,
Welcome aboard. As an active trainer and line pilot on our flagship aircraft the CRJ100, I
recently had the rare opportunity and privilege of flying this magnificent aircraft for the very
first time to the brand-new Simon Mwansa Kapwepwe International airport. (SMKIA)
As this was the first flight to the new airport on this aircraft, meticulous planning had
been staged many months before this flight. Other than aviation being a highly regulated
industry, our internal safety and quality processes at Proflight demand a remarkably high
degree of planning. On the day of the flight, I arrived at our briefing office at Kenneth
Kaunda International Airport (KKIA) to meet the rest of my crew. Our flight dispatchers
presented us with a thorough briefing which consisted of pertinent elements such as
weather, fuel planning contingencies and expected passenger loads.
My crew and I arrived on the aircraft about 40 minutes before the scheduled departure
time. We then began the various functions of ensuring the aircraft was airworthy and safe
to fly. At the same time, the cabin crew was also performing safety and equipment checks.
Soon, our passengers boarded the aircraft and we left KKIA with five minutes to spare. We touched down smoothly at SMKIA ten minutes
ahead of schedule after a short 30-minute flight.
From a pilot and operator’s perspective, the new SMKIA is a cardinal addition to the aviation infrastructure in the country. The radio
communication systems between the air traffic controllers and the pilots are noticeably clear. The lighting system on the runway and
taxiway is of an extremely high standard. The runway design is another welcome feature for us as it allows the regular deployment our
flagship aircraft the CRJ100 on the Lusaka – Ndola – Lusaka route. Passengers will enjoy the comfort of our CRJ as they fly to or from
Ndola. Most importantly, this allows us increase to capacity from 29 to 50 seats on this route. The government and Zambia Airports
Corporation Limited (ZACL) must be commended for the construction of this greenfield airport as the travel industry will benefit from this.
On that note, thank you for choosing Proflight once again as your carrier of choice and we wish you and your families a safe, happy and
healthy 2022. Stay safe.
Captain Josias Walubita
Director Flight Operations
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ENJOY FUNERAL
AND RETRENCHMENT
COVER WHILST GROWING
YOUR SAVINGS.
STAY READY FOR THE WORLD WITH AN ACHIEVER BUNDLED
ACCOUNT.
• 70% of your gross salary upon retrenchment.
• Access to several more insurance (and assurance) products.
• A free savings account, to get you started on your path towards real growth.
• 1 free savings account
Speak to a consultant today.
With Stanbic Bank, It Can Be

*Terms and Conditions Apply
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BUSINESS

ZAMBIA'S 2022 ECONOMIC
OUTLOOK
From rebound to recovery
Words by Mbuyoti Silimina

A
more resilient.

round the world, households
and firms have gradually
adapted to life with
coronavirus. Although
the pandemic is not over,
economies have become

According to analysts, the global economy
is projected to rebound to over 4 percent
in 2022 against a contraction of about 4.3
percent in 2020. The optimistic growth
projection is mainly based on the gradual
easing of restrictive measures put in place
to tackle COVID-19.This is expected to
boost consumer and business confidence
and contribute to the recovery of global
supply chains with a positive impact on
demand, trade, consumption, investment
and financial conditions.
The economic recovery is envisaged to be

uneven and likely to differ across countries
contingent on the extent of economic
damage, effectiveness of policy support
and severity of health shocks.
In the first quarter of 2021, the Bank
of Zambia signalled its intention to
progressively tighten its monetary policy
stance in order to bring escalating inflation
back to the 6 to 8 percent target range
and anchor inflation expectations over the
medium-term. However, implementation
of complementary and strong fiscal policy
adjustment, whose key parameters are
clearly outlined in the country’s Economic
Recovery Programme, remains critical to
restoring macroeconomic stability.
According to the Zambia Statistics Agency
(ZamStats), the annual inflation rate slowed
to an eight month low in September 2021
declining by 2.3 percent from 24.4 percent

n k w a z i m a g a z i n e . c o m

From now onwards, the
war cry will be economic
growth, economic growth
and economic growth.
-Dr Situmbeko Musokotwane
Minister of Finance

BUSINESS

recorded in August 2021 to 22.1 percent.
ZamStats Interim Statistician General
Mulenga Musepa attributed the decrease
in the annual rate of inflation to price
movements in both food and non-food
items. This means that on average, prices
of goods and services increased by 22.1
percent between September 2020 and
September 2021.
Since inflationary pressures decelerated
in September, food price growth slowed
down from an all-time high in view of the
improved supply of food, particularly maize
and wheat, following a good crop harvest
as well as the significant improvement in
copper prices are supportive of the foreign
exchange market and in turn lower inflation
going forward.
Meanwhile, in the money market, the
kwacha is trading around K17.9 per dollar
(at time of writing) from a peak of nearly
K23 recorded early this year which largely
reflects changes in the actual supply of
foreign exchange and expectations of
further improvements in supply associated
with the International Monetary Fund (IMF)
Special Drawing Rights (SDR) allocation,
improved prospects of a formal Extended
Credit Facility (ECF) program as well as
buoyant copper prices.
The Bank of Zambia seeks to alleviate
pressure on the Monetary Policy Rate
currently at 8.5 percent in a bid to tighten

fiscal policy, allowing room to bolster the
country’s economic recovery.
Having come under immense pressure
in 2020 due to the weakening
macroeconomic environment, which was
significantly exacerbated by the COVID
19 pandemic, economic experts have
anticipated that Zambia’s inflation stability
is likely, following the new government’s
positive talks with its creditors.
The United Party for National Development
(UPND) led by Hakainde Hichilema
emerged victorious in Zambia’s August
2021 general election. Voters across the
country were jubilant and entrepreneurs
in particular are now pinning their hopes
on Hichilema’s promises to revive the
economy. With high inflation, rising
national debt and high unemployment,
among other factors, Zambians are
hopeful that a new regime will restore
macroeconomic stability. Previously, the
copper rich country has been spending at
least 30 percent of tax revenues on interest
payments to deal with a not-fully-disclosed
debt, officially placed at US$12billion.
“We will pay special attention to lowering
the fiscal deficit, reducing public debt and
restoring social and market confidence,”
affirmed Hichilema in his inaugural speech.
For this reason, Finance and National
Planning Minister Situmbeko Musokotwane
reiterated that the government's overriding
economic policy objective for 2022 and
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the medium term, will be to transform the
economy, expand it and create employment
opportunities.
“We must simultaneously deal with the
problem of the excessive national debt
without which it will be impossible to
normalise the economy, let alone to
bring about fundamental economic
transformation for job and wealth creation,”
Dr Musokotwane noted in an address to
Parliament.
With a volatile inflation rate, Dr
Musokotwane stressed that lending rates
at banks also increased to an average
of 25.6 percent in August 2021 on
account of elevated levels of borrowing
by the government. Arising from existing
vulnerabilities in the financial sector
and fragile economic growth recorded
in the previous administration, the new
regime’s quest is to implement fiscal
adjustment measures in line with the
Economic Recovery Programme and the
understandings reached in discussions with
the IMF remain critical.
“We have an opportunity of a lifetime to
transform the economy into one that grows
strongly every year. From now onwards, the
war cry will be economic growth, economic
growth and economic growth. Everything
we plan and talk about will be about strong
expansion in production,” Dr Musokotwane
said.
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HOW UPSKILLING & RESKILLING CAN
CHANGE YOUR LIFE & WORKPLACE
Words by Musonda Kambikambi

T

he COVID-19 pandemic has
left no stone unturned when it
comes to disrupting the human
experience. According to the
Pew Research Centre, over 15
percent of the world’s working
population have been affected by the
economic and health disruptions through
layoffs, furloughs and wage freezes.
Hearing about the millions of people who
have lost their primary source of income
begs the question, “What does it take to
come out on top in a world where only
the ‘fittest’ individuals and organisations
survive?”
Two ideas that come out on top are
upskilling and reskilling. You can think of
reskilling as the development of additional
skills and new capabilities to help one
move to a new role or increase the scope
of their current role. On the other hand,
Upskilling is training and development that
enables one to become better at a job they
already perform by increasing their rate or
quality of work. Basically, reskilling involves
mastering new skillsets, while upskilling
aims at performing your current role more
efficiently and effectively.

Individual and Organisational Advantages

2.

Adapt to market changes – Juxtaposed
against a constantly shifting economic
landscape, human social and
behavioural habits are also constantly
changing. This requires organisations
to constantly re-think their market
offerings. Upskilling and reskilling
allows employees to not only have
a greater wealth of knowledge but
to also implement it efficiently.
Thus, you can leverage your new
and improved skills to guide your
organisation through murky waters
and satisfy your dynamic customer
base.

3.

Attract Talent and Nurture Potential
- No one wants to work for an
employer that does not support
professional growth and invest
in career advancement. Equally,
no organisation wants to hire an
employee that does not invest in
personal development and selfimprovement. Thus, upskilling and
reskilling at both the individual and
organisational level acts as a sign post
for success for people on both sides
of the job market.

Upskilling and reskilling hold a number of
individual and organisational benefits.
1.

Successfully navigate emerging
challenges - Running a business in the
21st century has been the ultimate
test of resilience and adaptability.
This began with the dot-com burst
at the turn of the millennium and
there was the global financial crisis
that ensued less than a decade later.
Currently we’re contending with
the COVID-19 pandemic, which
has brought even more economic
turmoil. Thus, having a workforce
that is constantly upskilling and
reskilling may allow your organisation
to successfully navigate the local
and global challenges that constantly
emerge.
At an individual level, upskilling and
reskilling may allow you to shift your
professional focus within a changing
organisation or quickly pivot your
career by taking on a new role
externally.

n k w a z i m a g a z i n e . c o m
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4.

Competitive Edge and Confidence Upskilling and reskilling not only
gives organisations a competitive
edge, but it also gives individuals the
self-confidence needed to work in
a disruptive world. This is especially
important in today’s knowledge age
where an organisations competitive
advantage is derived from its
employees’ ability to critically think
about complex problems and advance
innovative solutions.

lifelong learner is now easier than
at any other time in human history
given the various online and remote
services that exist.
2.

Use all resources available to
you – Upskilling and reskilling
may sometimes seem like huge
financial investment. However, both
individuals and organisations have
numerous options depending on their
budget.
Organisations can utilise both internal
and external training resources to
facilitate this. Additionally, simple
methods such as sharing links to free
online seminars, job shadowing and
employee swaps can also help in
upskilling and reskilling your human
capital. At an individual level, you may
engage in free or paid professional
courses, find a mentor or a coach
within your network. Even something
as simple as watching relevant
YouTube videos can help keep you
abreast of the developments in your

How to upskill and reskill
Following the above benefits, here are
a few practical ways you can start your
individual or organisational upskilling and
reskilling journey.
1.

Lifelong learning – Lately, it feels like
there is a new normal every week!
Thus, adopting a perpetual growth
mindset, be it individually or as an
organisation, allows you to accept
changes faster and pivot towards
the next profitable venture. Being a

For a feel of our culture,
come to Pakali
With Livingstone museum reachable in 2 miles,
pakali lodges provides accommodation, a
restaurant, an outdoor swimming pool, a garden
and a bar.
Complimentary wi-fi is provided. Every unit
features privacy, air conditioning, a flat-screen TV
and a fridge. Guests wishing to travel light can
make use of our extra amenities. Guests can also
relax in the shared lounge area.

Services

Popular points of interest near the lodge include
Victoria Falls, Anglican Church, Church of Christ on
85 Likute Way and Mukuni Park.
Room service
Cultural tours
Boat cruise
Bungee jumping
Car hire

Airport transportation
Baby sitting
Baggage hold
Family room

Contact Details :
+260 21 3324274 Or 260 97 1456432
reservation@pakalilodges.com
www.pakalilodges.com
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field.
3.

Let go of your inhibitions - Don’t
be afraid to take on new job
opportunities or client projects that
are outside your current scope of
expertise. If there has ever been a
time to expand your professional
horizons and seize new opportunities,
it’s now! One way to obtain seniority
or job security at a company is to
keep an eye out for opportunities
that add value to the organisation and
their clients.

The International Labour Organisation
(ILO) reports that “unlike in the past when
workers did not seem prepared for certain
transitions in work, there is a chance today
that future changes can be anticipated
and well prepared for.” Improving your
skills allows you to not only safeguard your
income, but grow your organisation and
contribute to the global economy at large. I
hope you take up the challenge and invest
in yourself!
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MICHELLE KILPIN

Exemplifying collaborative leadership
Words by Royd Kapesa, Images by Kalichi Pictures

M

ichelle Kilpin is leading one
of Zambia’s largest and most
important businesses. She is
the new country director of
Zambian Breweries, which
houses the biggest beer brands in the
country. The most popular of these brands,
Mosi, has become a national treasure and
a proudly Zambian symbol of excellence
in beer brewing. The beer draws its name
from the Victoria Falls, also known as the
Mosi-oa-tunya, located in Zambia’s tourist
capital, Livingstone. Michelle has now been
tasked with driving this legacy of excellence
forward.
Michelle has spent over 17 years working

in the beer industry, starting fresh out of
university with South African Breweries
(SAB) which was acquired by AnheuserBusch InBev (AB InBev) in 2016. The
acquisition also included Zambian
Breweries which was previously owned
by SAB. She credits the high performance
culture, the people, the challenges and also
the opportunities for her long tenure in
this industry, an outstanding feat in a time
where people spend an average of three
years in an organisation.
One of these challenges is leading Zambian
Breweries at one of the most difficult times
in human history. The COVID-19 pandemic
has disrupted small and large businesses
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I’ve learned that feedback
is a gift. Seeking out
feedback, reflecting on it
and making use of it to
overcome potential blind
spots and challenges is an
important way to grow as
a leader and an individual.

TA B L E TA L K
alike. A business as large as Zambian
Breweries, with products that serve a
large market every day requires energy,
disciplined and strategic leadership to
navigate the current conditions. And that is
what the business is getting with Michelle
Kilpin as country director.
AB InBev’s global mission is to bring people
together for a better world, but with
COVID-19 restrictions on large gatherings,
executing this mission has been difficult.
However, it is clear that the health and
safety of the communities that Zambian
Breweries serves is a priority. Recently,
the business has launched various social
initiatives to help communities such as:
manufacturing and distribution of alcoholbased sanitizers, providing face masks,
providing water to water-stressed areas
like George Compound to ensure access to
clean water for handwashing among other
corporate social initiatives.
Michelle is very clear about the unique
responsibility that Zambian Breweries
has to the Zambian people as a producer
of alcoholic beverages while maintaining
profitability in a volatile economy. She
comments, “We take our responsibility as
a producer of alcohol very seriously. We
believe every experience with beer should
be a positive one and cannot allow our
brands and our products to destroy the

communities in which we operate. So it is
critically important that we educate our
customers and retailers on self-regulation
through our smart drinking campaign, we
ensure that our products are of a high
and consistent quality and we educate
consumers on how to consume alcohol
responsibly.” Zambian Breweries has also
partnered with the Road Transport and
Safety Agency (RTSA) to curb the increase
in road traffic accidents related to alcohol
abuse.
Apart from that, the business has also put
in place measures to protect the staff such
as flexible working arrangements, giving
the staff the right tools to work from home,
providing high quality personal protective
equipment and running a company-wide
vaccination drive. Zambian Breweries
is also leveraging the capabilities of AB
InBev to better understand the changes in
consumer behaviour during the pandemic
that will help to deliver better service to
Zambian consumers in the current context.
Diversification of the copper-driven
Zambian economy to include increased
focus on agriculture, among other sectors,
is central to the sustained GDP growth
of the country. Zambian Breweries has
a major role to play in the growth of the
agriculture sector. AB InBev has set a
goal to ensure that 100 percent of its

n k w a z i m a g a z i n e . c o m
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direct farmers will be skilled, connected
and financially empowered by 2025.
This goal has also been applied to the
Zambian market. Currently, hundred
percent of Zambian Breweries’ barley
malt, cassava and sorghum is sourced
from Zambian farmers. The company also
has an outgrower programme which has
over 6,000 small-scale cassava farmers
and 1,000 sorghum farmers with plans to
increase the latter to 4,000.
Zambian Breweries is also using
blockchain technology to ensure that
previously financially excluded farmers are
empowered and given an identity using
a technology that allows the farmers to
receive payment for the raw materials
supplied as inputs for brewing beer.
Having started in her current role in
August 2021, Michelle arrives in Zambia
at a very exciting time and she is relishing
the opportunity. She is excited about
the vibrancy of the young people of
Zambia who continue to show courage
socially, economically and politically.
Apart from building on the success of
her predecessors, she is hoping to take
advantage of the vast opportunities
that she believes still exist in Zambia.
“I would like to see Zambian Breweries
continuing to be an integral part of the
fabric of the nation of Zambia. And we
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have a responsibility to be a part of the
economic turnaround that Zambia is on
the path to achieving,” says Michelle on her
expectations in her new role.
Tenacious is the perfect word to describe
Michelle’s rise to leadership. In her 17 years
with in the industry, she has had various
roles and responsibilities that have put her
outside her comfort zone. Despite these
challenges, she has pushed forward and
carved a career for herself in a challenging
and fast paced industry. One of the tools
she has used to succeed in her various
roles is feedback, which she considers
invaluable. “I’ve learned that feedback is a
gift. Seeking out feedback, reflecting on it
and making use of it to overcome potential
blind spots and challenges is an important
way to grow as a leader and an individual.”
This is a tool that will serve her well as she
charts a new path in Zambia.

TA B L E TA L K

believes leadership should be accessible to
everyone in the organisation and she views
her role as a service role. Michelle holds
the saying “If service is beneath you, then
leadership is above you” to be true and
uses this to deliver results both personally
and for the entire business.
Michelle has hit the ground running and
the mission is clear ahead of her. She
has a great team behind her and a good

MICHELLE’S
ADVICE TO HER
YOUNGER SELF

Michelle’s leadership philosophy also
stands out in a world where senior
executives lock themselves up in cosy
offices shielded by their laptop screens. She
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foundation laid by her previous experience
and by those that have held the role before
her. She exudes a calm confidence that is
backed by sound personal and business
principles that will help her deliver success
for the business and for the consumers. She
summarises her journey ahead by saying, “If
you want to go fast, go alone. If you want
to go far, go together.” Michelle is certainly
going far, and she can be rest assured that
she will not be alone on this journey.

•

Develop your network carefully.

•

Treat your career not as a ladder but as a
jungle gym; make use of lateral moves to
grow.

•

Believe in yourself more and be brave.

Trident Prep Lusaka is
OPENING JANUARY 2022
REGISTRATION IS NOW OPEN.
We are accepting applications for students from Nursery to Year 4 in January, with
discounts offered to our pioneering parents.
Please direct enquiries to:
076 0748097 | rudi.brewis@trident-prep.com | www.trident-lusaka.com
The school is off Ngwerere Road, opposite Bonanza Golf Estate.
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NOURISH BODY AND SOUL
AT KALAMBO FALLS LODGE
Words and images by Daphne Francois

“O

ver there. That’s
where we’re
headed.” Thomas,
the captain of our
small speed boat,
points at a dark
green part of the shores of the lake, smiling
enthusiastically. As we get closer, the spot
he pointed at earlier takes the shape of a
lush green forest with hundreds of colourful
flowers generously sprinkled over its trees
and bushes. A few thatched roofs and
windows with small, Mediterranean-style

wooden doors of Kalambo Falls Lodge peak
through the dense leaves.
As we approach the bay, the lodge staff
are already making their way down the hill.
Two impressive main houses, a number of
chalets and surrounding gardens lie before
us, patiently waiting to give their guests a
tase of elegant simplicity and serenity.
Victoria Huwiler, the lodge owner,
welcomes us with bright eyes and a warm
smile. We make our way up on a small
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path meandering through the magnificent
scenery. Vicky acquired the lodge a few
years ago, by no means planning to do so, I
later learned. When she was on a business
trip to Mpulungu and paid the lodge a visit
in her free time. Vicky laughed out loud
when someone asked her if she would be
interested in buying it. She nevertheless
left her business card at the time, which
turns out to have been an excellent move.
It’s seven years since Vicky was persuaded
into making the lodge her own, and she is

EXPERIENCE
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deeply happy with her decision. “I initially
bought the place to make it my holiday
home. I loved decorating it, giving it my
personal style, making it my own beautiful
haven. At some point I started hosting
the many researchers that would come to
Lake Tanganyika every year to study the
endemic tropical fish species we have here
endemic to in the area. Later I decided to
also open it up to the general public.”
The eight guest cottages spread across the
hilly shores are made of wood, giving them
a cozy and natural feel. The little touches
here and there, together with the sparkling
white linen, make them feel homey right
away. The many windows are opened up to
allow in the sunlight and a light lake breeze,
that strokes my face when I lean out to
take in the view. A small collection of books
is displayed on each nightstand. All chalets
come with a balcony overlooking the lake,
a perfect spot for reading, sunbathing, or
simply enjoying the breathtaking panorama.
While Vicky explains the set-up of the
lodge and its facilities, I take in the
spectacular beauty of this little oasis on
the shores of one of the world’s biggest
lakes and I feel my body relaxing. Stretching
across Zambia, Tanzania, Burundi and DR
Congo, Lake Tanganyika holds 17 percent
of the world’s freshwater. It is home to
a vast number of colourful tropical fish
species, which can be observed snorkelling
or even scuba diving. The waters in front of
me are so vast that it looks as if I’m facing
the ocean. I can’t wait to sunbathe on one
of the sunbeds by the lakeside, explore the
beautiful beaches of Isanga and Mushembe
Bay, hike to the 772-foot single-drop
Kalambo Falls on the border of Zambia
and Tanzania – the second highest on
the African continent – or go on a sunset
cruise, all included in my package.
Half an hour after our arrival we sit down
at a tastefully set table on the deck of the
main house, overlooking the cozy bay this
property is tucked into.
“Today we have prepared a Thai coconut
fish curry with our delicious local fish, the
nkupi. It goes well with the basmati rice
over there and the avocado salad,” says
Vicky. I am in love with the dish at the first
bite. “All my twenty employees come from
the nearby villages. For two years, I worked
with them in the kitchen every single day. I
took them through all the aspects of each
dish, from getting the flavours right to
presentation and timing. At this point they
are completely independent. It is.”

My next day starts at the break of dawn.
A small motorboat brings me to a nearby
village bordering Tanzania. In the early
morning light, the colours of the water,
the red earth, and the sky look even more
radiant than ever. An excited bunch of kids
swirls around me when I debark together
with Elias, my hiking guide, who grew
up in this village. After a good half-hour
ascent, we reach the top of the hill and are
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rewarded with stunning views of the lake,
the village, and the hills around us.
Continuing our hike, we pass small huts
with friendly locals waving at us. Some
are eager to sell us some local pottery,
others are working in their cassava fields.
We were overtaken by young men and
women carrying big bunches of firewood
on their backs or baskets of fruits on their
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heads multiple times. When we finally
reach our destination, I am thrilled to see
that the waterfalls in front of me indeed
look nothing short of majestic. They are
surrounded by a large rift cutting through
the bushy landscape around us and
following the scenic view walk I take some
Insta-worthy shots from all angles. Once
back at the lodge, after a wholesome lunch
followed by a refreshing dip in the lake, I sit
back on one of the sunbeds on the shore
and appreciate the fact that my day-today life of work deadlines, traffic jams and
errands suddenly appears lightyears away.
In the days that I spend at her lodge it
becomes clear to me that Vicky is a global
citizen. Her worldly outlook on life is
not only reflected in the rich mixture of
flavours, styles, and cultural influences we
taste in the various dishes served to us
throughout the rest of our stay - I see it in
every part of the lodge’s design. Walking
through its many unique spaces, my senses
move back and forth between the African
continent, the Mediterranean and a bit
of England. Past and present unite in a
mix of harmoniously combined pieces of
antique and contemporary furniture and
decoration.
The mix of styles is a result of Vicky’s
family history, which is one of globalisation
and cross-continental romances across
generations and classes. She is the
daughter of a mixed-race father and
mother, who together brought up thirteen
children, each one of them with bits and
pieces of English aristocracy, Bemba
royalty, with Scottish and Malawian
ancestry in their genes.
On my last night, sitting by the fire in the
lodge’s lounge area, sipping on a glass
of Shiraz, I ask Vicky what she wants for
this little piece of paradise. Her answer is
simple, “I want people to come and treat
themselves in this oasis I’ve created. It’s
a haven and people must come and enjoy
every bit of it.”
When I step on board of the speedboat
the next day to make my way back to
Mpulungu, I feel rejuvenated and content in
the kind of way that can only be achieved
when both body and soul have been
generously nourished. With joy in my heart,
I think back to the spectacular hike to the
falls, quiet afternoons by the lake, that glass
of wine in the warm breeze during sunset
while cruising by neighbouring villages,
intimate dinners under the stars and I feel
grateful.

Victoria Huwiler, owner
of Kalambo Falls Lodge
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UTUNTU

A story of friendship and fashion
Words by Marian Chileshe, Images courtesy of Lukundo Musonda

I

t is always interesting to see a brand
through the eyes of its founders and
I was keen on hearing what three
words Lukundo Musonda and Chioni
Mambwe would use to describe their
up and coming fashion brand, Utuntu.

Without hesitation, they say innovation,
individuality and inclusivity. “We chose
these three words because when we
make our pieces, everybody’s body type
is considered. We refer to them as pieces,
not clothes, because to us they are a work

of art. We never want to say we can't make
an XS or XL piece…We created an inclusive
space where people do not have to feel
like something is wrong with their bodies
just because they do not look like the next
person.”
The duo wants women to feel amazing in
their pieces and realise that their power
lies in their individuality. “Our grandmothers taught us how to crochet, and it's
something we've been doing since middle
school, when we would get comments from
our peers like ‘crochet is for old people’ or
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‘you're an old soul, that's not something
young people do.’ But is a skill that has
been passed down from generation to
generation, and we are elevating an old skill
by using it to make modern fashion.”
Utuntu is a Bemba word meaning things.
The company designs and handmakes contemporary crochet pieces from 100 percent
locally sourced materials. Lukundo and Chioni, met as university roommates and their
love for crochet sealed their friendship.
They went from watching multiple YouTube
videos on mastering the art of crochet to

FASHION
starting a business together.
I admit to Lukundo and Chioni that I fell
down a rabbit hole once I had a look at the
Utuntu Instagram page. Judging from the
short films on the page, storytelling seems
to be one of the pillars of the brand. Both
ladies were excited when I told them my
favourite of these films is Balance.
"We are so glad that you were able to see
this because we want our brand to be
associated with stories that haven't been
told yet, which people find relatable and
empowering.
Balance encourages women to choose their

own paths and not allow themselves to be
limited by the assumptions of those around
them. It tells them they can be more than
one thing and there is not one single way
to be feminine. As the ladies put it, “Balance is a story of duality.”
The more we talk the more obvious it is
that so much effort goes into every aspect
of the Utuntu brand, and I was curious
about how ideas are executed. I asked
if they make the pieces themselves and
how they ensure quality control. Chioni
replied "Yes, we crochet each and every
piece ourselves. Our collections are made
up of nine unique designs, and we split
them among ourselves. She continues, "We
maintain the quality by testing each piece.
We wear them and try them out for some
time, then fix any defects that we notice.
For a second, non-biased opinion, we give
our friends some of the pieces to try out,
and they are usually very helpful with their
feedback. This has taught us to listen to
our clients. We just released our second
collection and we are so excited to see
what our clients think of it.”
Conflict is inevitable in any relationship.
So how do Lukundo and Chioni resolve
conflicts? "Living together at university was
a great foundation for our relationship as
business partners. You really get to know
a person once you start living with them,
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their good and bad habits, what makes
them angry and how to communicate with
them. That has carried over even in our
business and it is serving us well in the
conflict department.”
We segue into the topic of mental health
and both ladies share how they stay sane
all while balancing work and studies, among
other things. Lukundo meditates but these
days is more focused on practicing gratitude as she finds it harder to carve out time
for meditation.
Chioni shares, "My outlet is crocheting,
which is funny because when I start doing
it as work it is no longer relaxing because
of all the stress that comes with it. We
encourage each other to have safe spaces
where we can talk about our struggles and
escape.
Lukundo and Chioni are proud of their
work and what they have achieved so far.
They look forward to running their business
for many years to come and they plan to
make a positive impact. The duo shares
that just as their grandmothers taught them
to crochet, they too would love to pass on
the skill. They plan to teach women from
vulnerable backgrounds how to crochet,
in hopes that they can also start their own
businesses.
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Emmanuel Kooma Jr
Afrocentric retro street style
Words and Images by Emmanuel Kooma Jr

M

y name is Emmanuel
Kooma Jr but many
people call me by my
surname, thinking
it's my first. I am a
self- taught Zambian
photographer currently based in
Lusaka. I came to discover my passion
for photography in my third year of
university.
I mostly do fashion, lifestyle and street
photography. The goal is to use my
photography is to showcase and tell a
story of Zambian culture in my own way.
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The focal point here is the retro
style, as with many of my photos.
I chose to go for solid colours
rather than a mix of prints and
patterns, making the photo more
muted, yet still striking and
elegant.
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Most of my shoots are
done in locations which are
often overlooked by other
photographers. However, on this
shoot I was less concerned about
the location and more focused on
the colours and also the leading
lines made by the small passage
passing between shops.

IN FRAME
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This shoot was scheduled for
14hrs when the sun is at its
peak. I was so worried about the
harsh light. I was anxious about
how the shoot would go. Fast
forward, it was and still is one of
my favourite shoots and all the
elements blended well.
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This shoot specifically reminds me of the Sauti
Sol aesthetic, though it was not inspired by that
or planned based on that. It was an attempt at
showing the retro style against a backdrop of
a local compound and we were lucky enough
to find a spot in Kalingalinga. These last two
frames were inspired by the lifestyles of people
in these areas.
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NAMIBIA
The land before time

Words by Bwanga 'Benny Blow' Kapumpa
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FUN FACTS
The Etosha Salt Pan in the Etosha National Park is so
large it can be seen from space.

Namibia is the driest country in sub-Saharan Africa.

The Namib Desert, where Namibia derives its name
from, is the oldest desert in the world.
Part of The Succulent Karoo — an ecoregion with
approximately 10% of the world’s succulents — is
found in Namibia.
Dystopian Oscar-winning movie, Mad Max: Fury Road
was shot in the Namib Desert.

YOUR OWN
ADVENTURE

•

Check out the Namib Desert bike
tours.

•

Leap out of a plane and go
skydiving in Swakopmund.

•

Go windsurfing in Walvis Bay.

•

Learn about the Damara and the
Himba people and see how they
live.

•

Relax on the beaches along the
coast.

S

ome might know it as the land of endless
horizons, but officially this southwestern
African country is known as the Republic
of Namibia. It was once colonised by
Germany and you can see the European
influence in its city planning and
architecture.
The country has a lot to offer the seasoned traveller
and even the novice adventurer. From scenic,
relaxing beaches to adrenaline-fuelled quad bike
desert rides; metropolitan cafes to ancient rock
art; Namibia makes a great destination almost all
year round. You can get around by train or bus, but
that might not be an adventure all are prepared for.
Hiring a car or driving your own is fairly easy, and if
you would like to travel very long distances there are
flights from the capital city and other towns.
Do note that though the weather is usually hot, it
can get cold in the early mornings and evenings,
especially during winter, so carry some warm
clothing.
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THE NAMIB-NAUKLUFT
NATIONAL PARK
The Namib-Naukluft is the largest conservation area in Africa
and home to Namibia’s most spectacular attraction—Sossusvlei.
Sossusvlei is a massive white, salt and clay pan and its name literally
translates to “dead end marsh.” Its red, jaw-dropping sand dunes
are some of the world’s tallest and they can tower up to about 200
metres. The best time to see the dunes is at dawn, where the rising
sun creates amazing shades of orange across the vast sands. This
scene just might cause you to shed a tear.
The tallest dune in Sossusvlei, Big Daddy, is approximately 325
metres high and is near a white clay pan known as Deadvlei. There
you can see dead trees that were scorched by the sun and yet still
stand today. These ghosts of nature are about 900 years old and
have literally borne witness to the shifting sands of time. The largest
dune in the entire Namib Desert is Dune 7, reaching a height of 383
metres.
When the rain is exceptionally heavy, the Tsauchab River fills the pan
and creates a marvelous sight. The pan can hold water for even up to
a year and despite the harsh desert conditions in the area, one can
see numerous plants and animals that have adapted to environment.
In the eastern part of the park, you will find the Naukluft Mountains.
This might be one of the most peaceful places on earth. Privately
owned farms occupy the northern mountains and they are known for
leopards and mountain zebras.

WINDHOEK
Namibia’s capital city is a great place to taste authentic Namibian street food,
as well as gourmet meals in fine-dining restaurants. Here you can experience
the nightlife when the stars come out in the evening, and also shop for gifts
and souvenirs in the morning at the various curios markets around the city.
If you’re curious about architecture, the Christuskirche, or Christ Church,
is an unmissable site. Built from local sandstone and inspired by both the
ornamental art nouveau and neo-gothic architectural styles, this German
Lutheran church is a popular landmark in the capital city. It is a wellmaintained remnant from Germany’s occupation of the country and was
constructed in 1907. It’s said to be the unofficial symbol of Windhoek.
No trip is complete without learning a little about a country’s history. The
National Museum of Namibia is a great place to learn about its people—
some of who have occupied the same land since prehistoric times—as well
as Namibia’s struggle for independence. It is housed in Windhoek’s oldest
surviving building and also has a restaurant on its sixth floor. The museum is
separated into two display centres: the Owela Museum and the Alte Feste
Museum. Elements of Namibian natural history and Namibian ethnography
can be found in the Owela, and the Alte Feste contains exhibits on Namibia's
colonial and more recent history. There is no charge to view the exhibits.
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SKELETON COAST
The Benguela Current collides with the hot dry air of the Namib
Desert over the waters of the Atlantic Ocean and morphs into a
thick, rolling fog. For many years this was the dread and demise
of many seafarers, causing countless ships to end up on the coast
and earning it the name, the Skeleton Coast. You can see the
remains of these ships, as well as bones of beached whales and
seals along the spooky coast. While this can be a little eerie, it is
also a good reminder of the chaotic and yet beautiful nature of
life.
Elephants and desert lions occasionally visit the coast too.
The Cape Cross Seal Reserve is also along the Skeleton Coast
and is the largest colony of cape fur seals on the African coast.
Thousands of these ‘dogs of the ocean’ can be seen on the beach
and in the water looking for abundant fish and shrimp brought
by the Benguela Current, and even seagulls form part of their
diet. These seals are endemic to southern Africa and quite a
sight to see in their natural element. You might want to carry a
face mask as the smell of seal droppings and fish can get a little
overwhelming at times.
The views at Sandwich Harbour are nothing short of amazing
with its large sand dunes dipping into the ocean and spectacular
waves roaring to life. The harbour is part of Dorob National Park
and is a birdwatchers dream, with plenty of flamingos, plovers
and cormorants—to name a few—feeding on the ample schools
of fish.

TWYFELFONTEIN
Once the site of worship and shamanist rituals, the Twyfelfontein is Namibia’s first
World Heritage Site with UNESCO calling it “a coherent, extensive and high quality
record of ritual practices relating to hunter-gather communities ... over at least two
millennia.” It is located in the Kunene Region and is home to about 2,500 pieces
of rock carvings and some rock paintings. Sandstone outcrops served as canvases
for some of the best-preserved engravings on the continent, and one can clearly
see depictions of animals like rhinos, giraffes and elephants, as well as humans and
geometric art. The oldest engravings are said to be approximately 10,000 years old.
The people that called this place home used red ochre for some of their paintings
and it serves as a historical record of ancient African art.
The Damara people, descendants of the creators of some of the artworks, still live
close to Twyfelfontein and the Living Museum of Damara would make a great stop
for those interested in learning about old Namibian culture. Though the museum is
an attempt to recreate the lost ways of the hunter-gatherers, it is the most authentic
experience of the Damara people one can gain.
An area of open veld in Twyfelfontein known as The Petrified Forest, has about 50
tree trunks frozen in time and they are estimated to be around 260 million years
old. They measure up to 34 metres long and 6 metres in circumference and should
definitely be part of your itinerary.
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ETOSHA NATIONAL
PARK
Said to be one of the world’s greatest wildlife
viewing venues, the Etosha National Park is so easily
accessible and almost guarantees unique sightings.
One might assume that this mostly dry land would
not make for great game viewing, but the numerous
waterholes around the park attract a variety of
animals including springbok, lions, wildebeest,
giraffes and even the endangered black rhino. It is
also home to the kori bustard, which is the largest
flying bird from Africa. But that’s not the only bird
you will see. Flamingos and yellow-billed hornbills
are a common sight, as are white-backed vultures,
marabous and many others.
The national park offers numerous lodging and
camping options that suit a range of budgets.

reservations@mukwalodge.com

26/28 Mpezeni Avenue, Kitwe, Zambia

www.mukwalodge.com
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THE RISE OF THE GREATEST
DJ IN ZAMBIA, VJEEZY
Words by Tokozile N. Ngwenya, Images courtesy of Vjeezy
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fan base. With three major events taking
place in three months, the summer of 2017
is a special one for the DJ. The events that
summer took his career to new heights.
These events were Oktoberfest, organised
by the PR Girls, Levels Party by OK Live
Promotions where Maleek Berry performed
and the Penthouse Party also by the PR
Girls. These events created a major buzz in
Zambia and earned Vjeezy the attention he
deserved.
The following year 2018 was even more
magical as he was awarded an opportunity
by Zambian Breweries to lead the Castle
Lite Unlocks events which involved roadshows and performances all over Zambia.
He performed exceptionally well beating
the targets he was given. This led to him
being rewarded with an all-expenses trip to
Tanzania to watch Diamond Platnumz, one
of Tanzania’s most popular musicians and
American rapper Future. VJeezy used this
opportunity to network and create links for
himself.

I

n 2013 DJ VJeezy, whose real-life
name is Vernon Daka, was out of
employment and needed something
to do. In his quest to find fulfilment he
began a series of popular street parties
that took Zambia by storm. Along with
his partner at the time, the late DJ Nano,
Vjeezy’s main aim was to bring any place to
life and make it popular.

of expectant guests looking to have a good
time. VJeezy jumped on the decks to rock
the night away, playing old school music,
something that he is well known for. The
crowd loved him and that night marked the
beginning of his DJing career.

VJeezy enrolled at the University of Zambia
in 2003 in the school of natural sciences,
under the physics stream to study engineering, emulating his father, who is his
role model and an accomplished engineer.
However, he withdrew from his studies
in the second year. “I got tired of reading
and being smart, it was not challenging
me anymore,” he explains. Thereafter he
enrolled at Zambia Centre for Accountancy Studies (ZCAS). After finishing his
accounting course, he worked with several
different employers and it was at this point
in his life that he realised that he wanted
to become his own boss, for freedom and
peace of mind.

What makes me different
is the element of surprise.
I never announce when
the artist I am opening
for is about to come on
stage.

In 2010, News Cafe, a contemporary bar
chain opened in Lusaka. VJeezy was not
DJing at the time but was managing the
establishment. In December 2014 a rare
opportunity presented itself on a Friday
evening. The DJs that were hired to play
did not show up, with immense pressure
building for a DJ that night and a club full

When asked who has played a significant
role in his career Vjeezy says, “DJ Nano
changed my life. He was DJing and doing
things on a different level. The way he
branded himself secured him all the cool
gigs.” He continues, “DJ Hussein was very
instrumental in moulding me into the
great DJ that I am. He taught me technical
aspects of DJing such as creating clean
mixes. I idolised him.”
In 2016 Vjeezy started trekking around
different parts of Zambia, playing at various
gigs to grow his brand and create a solid
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VJeezy has opened the stage for several
prominent local and international artists such as Nasty C, Patoranking, SWV,
Kranium, Tekno and Davido, Joe and Brian
McKnight. “What makes me different is
the element of surprise. I never announce
when the artist I am opening for is about to
come on stage. What I do is play a song of
theirs and have them come unannounced.”
In 2018, Vjeezy dropped his first single,
‘Special Feeling,’ with Ice Prince and Slap
Dee. This song happens to be my ultimate
favourite song of all his hits. In 2019, he
was named an influencer for Airtel Zambia
and Chivas Scotch whisky. Vjeezy dropped
the critically acclaimed and commercially
successful album Fuego in 2020. That same
year he was signed to Kalandanya Music
Promotions.
In November 2021, Vjeezy released his
second album More Fire, Fuego Volume 2,
which is actually a trilogy of albums featuring artists such as Chef 187, Macky 2, Mic
Burner and everyone who is happening in
Zambian music. As usual, Vjeezy is bringing
the heat.
VJeezy revealed, “2022 will be my last year
in the industry when I drop Fuego 3, as I
am set to retire. I came, I saw, I conquered.”
While I honestly hope he goes back on his
word about retirement, the fact is Vjeezy
has made an indelible mark on the Zambian
music and events scenes. He has, without a
doubt, conquered.
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Lower Zambezi National Park - journalists
receive training on conservation matters

CONSERVATION THROUGH
STORYTELLING
Media key in conservation fight
Words by Wisdom Muzoka/ Wildlife Crime Prevention (WCP), Images courtesy of WCP

A

The day ended with journalists enjoying
the spectacle of a pastel-hued sun setting
behind the skylines. Later in the evening,
while sitting around a campfire, with the
Zambezi River a stone’s throw away, the
journalists told stories and recounted old
memories. This was a reunion for most of
them.

Upon arrival at the Conservation Lower
Zambezi (CLZ) base camp, we were given
an extensive tour of the premises and the
various facilities CLZ and the Department
of National Parks and Wildlife (DNPW) use
to combat wildlife crime.

The most important activities of this trip
where scheduled for day two. The first of
these was presentations by WCP, CLZ,
the Department of National Parks and
Wildlife (DNPW) and the local community
on various issues of interest related to
conservation. Myself and my fellow WCP
awareness officer Mirriam Nasilele drew
a general picture of some of the biggest
threats to conservation in Zambia such as
the ivory trade, the illegal trade in big cat
skins (leopards, lions, etc.) and the illegal
bushmeat trade. The journalists heard how
WCP and DNPW, through the This Is Not

n informed society is the
best weapon against wildlife
crime, and the media is the
best ally for anyone trying
to raise public awareness
of the devastating effects
that organised wildlife crime has on wildlife
populations and on local communities.
With this in mind, Wildlife Crime
Prevention (WCP) organised a two-day
visit for nine journalists from Lusaka to
the Lower Zambezi National Park, one of
Zambia’s largest and most economically
viable wildlife havens. The journalists come
from some of the country’s biggest and
most influential media houses.
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The media plays a pivotal
role in conservation efforts,
not only informing the
public of the relevant issues
but they also have the
ability to influence public
policy for the better and
promote eco-friendly living.

CONSERVE
a Game campaign, have been educating
Zambians about the dangers of consuming
illegal bushmeat. More information on
the campaign can be found at www.
thisisnotagame.info/
This was the second media visit WCP was
organising, having held a similar event in
November last year, when ten journalists
from Eastern Province were taken on a visit
to the South Luangwa National Park.
In the case of the Lower Zambezi, the
problem of the day is mining. During our
tour of the CLZ base camp we learned
that the area was experiencing an
alarming surge in illegal mining activities
in the national park and its adjacent
game management areas (GMAs). These
illegal small-scale mining activities have
become a bigger threat to wildlife and the
environment than poaching, which has
significantly reduced due to the dedicated
efforts and commitment from DNPW and
its partners in the area.
Illegal mining poses two main challenges.
Firstly, illegal miners create permanent
scars on the face of this beautiful
and ecologically sensitive landscape.
These changes likely make the area less
conducive for wildlife and drive it away
from Zambia, into neighbouring countries.

Community Resource Board (CRB) CEO
Chiwala Matesamwa, told the journalists
that they were also against mining activities
in the park. He disclosed that mining in the
national park would have disastrous effects
on tourism activities in surrounding GMAs.
Estella Snowden, Fundraising and Public
Relations Officer at CLZ, told journalists
that the Zambezi basin is one of the most
important water sources in Southern Africa
as it shared by eight countries: Angola,
Botswana, Tanzania, Namibia, Zambia,
Zimbabwe, Malawi and Mozambique.
The basin is therefore a major source of
clean water, hence the need to protect
it from possible pollution from mining
waste. She also highlighted several steps
CLZ and partners have taken to create
public awareness of the threats posed by
the proposed mine, including the Save
Zambezi, Safe Zambezi campaign. The main
feature of the campaign is a petition to the
president to stop the proposed open pit
mine. Members of the public can visit www.
change.org/SaveZambeziSafeZambezi to
sign the petition.
Ministry of Tourism and Arts Public

Secondly, there is a danger posed by
miners engaging in poaching wildlife for
bushmeat to sustain themselves. This is
only logical as some illegal miners come
from as far as the Copperbelt and camp
in the park and GMAs for weeks on end.
Though it may seem harmless to some,
poaching for bushmeat is just as harmful
as the organised and targeted poaching of
elephants, rhinos and other species.
If small-scale mining presents a threat
there is an even greater danger posed
by the large open pit copper mine in the
national park that was recently approved
for take-off. The proposed copper mine
in Kangaluwi will have similar threats to
those highlighted above regarding the
mushrooming small scale illegal mining,
except they will be on a grander scale.
In his presentation to the journalists, Ian
Stevenson CEO of CLZ, stated that mining
is an important contributor to Zambia’s
economy and that there was definitely
a place for mining in Zambia, however
he questioned whether an ecologically
sensitive area like the Lower Zambezi
National Park, is the right place for a large
open pit mine.
The local community, through Chiawa
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Relations Officer Sakabilo ‘Zacks’
Kalembwe and DNPW Area Warden
Mirriam Namushi were also in attendance
and responded to burning questions from
the journalists. They drew the journalists’
attention to the challenges the department
and its partners face as they protect the
wildlife and people in the region.
Later that day, we took the journalists on
a game drive-boat cruise combo. Which
ensured that we got the most of what
the Lower Zambezi has to offer in terms
of wildlife in the park, along the banks of
the Zambezi and in the water. Since their
arrival, the journalists had eagerly awaited
this moment and their patience was
rewarded.
Zambia is blessed to be one of the few
countries in the world that still has diverse
and substantial populations of wildlife,
with Lower Zambezi National Park
being one of the best places to view this
amazing wildlife. But it will take dedicated
commitment from the government and
other stakeholders to ensure that corporate
and commercial interests don’t overshadow
environmental and conservation needs.
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EMMANUEL CHIBAYE

The mind behind the Giga Psyche art
Words by Chanda Mwenya, Images by Chanda Mwenya and Danny Chiyesu

V

isual artist Emmanuel
Chibaye has displayed
compelling ingenuity since
he emerged on the Zambian
art scene with his one-ofa-kind drawing pedigree.
His style of art is truly intriguing and
unlike any other Zambian artist. The artist
has fashioned a drawing genre he calls
Giga Psyche art, which is modelled and
developed through progressive aesthetic
skill.
“I initially started my art practice by
reproducing realistic paintings of European
artists, mostly copying the artworks of
Italian masters” Emmanuel says.
“Although the reproduced paintings were
closely done, I received fierce criticism
from my followers for replicating other

artists’ work,” he recalls.
“After introspection I began to experiment
with shape, texture and space in order
to find my own artistic footing. The
experimentation eventually resonated
with my creative ability and formed the
foundation for my own style, and that is
how the Giga Psyche came about. The term
simply means great mind or giant mind,”
Emmanuel recounts.
“The creative process of my art is largely
inspired by shapes found in nature and
objects from everyday life. I endeavour to
search and see geometrical shapes in most
things which may appear to be organic to
an ordinary eye.”
Emmanuel says he gets inspiration from
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Giga Psyche is driven
by a mixture of beliefs,
poets and myths that
provoke people’s psyches.
I employ my art to provide
a dialogue on society,
culture, nature, technology
and ideologies, making it a
functional tool in society.
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Emmanuel is not only inspired by distant
artists. He draws inspiration from local
artists such as sculptor Nsofwa Bowa, who
he grew up admiring. He also looks up to
his former Evelyn Hone College art history
teacher, Andrew Katembula, for continued
perfection of his trade.
Giga Psyche art is steadily becoming a
permanent feature in top local galleries
and increasingly so on collectors’ lists.
Emmanuel’s captivating talent is now
attracting attention beyond Zambian
borders. Sun Rainbow Art, a Chinese
charity recently invited him to participate
in the International Public Welfare Art
Exhibition, a project aimed at using art in
children’s growth processes and creative
thinking.
On the local front Emmanuel recently
participated in the European Union (EU)
drawing competition and will be part of an
EU-sponsored drawing exhibition, aimed at

elements such as flowers and fruits such
as oranges and tomatoes. But how does
he find inspiration from fruit, of all things?
A cross section of these fruits reveal
geometrical patterns, which the inventive
artist employs in his exploits. He draws
mostly everyday figures but in such an
enthralling way.
Emmanuel’s art leaves no room for error
with its intricate figures drawn in ink.
Making use of geometric shapes, the Giga
Psyche style exhibits a cocktail of cubism
and graphic art, with a pinch of lithography.
There is more to Emmanuel’s drawings
than what really meets the eye, besides the
captivating aura, it is created from a farreaching artist’s philosophy.
“Giga Psyche is driven by a mixture of
beliefs, poets and myths that provoke
people’s psyches. I employ my art to
provide a dialogue on society, culture,
nature, technology and ideologies, making
it a functional tool in society,” he says.
Emmanuel shares that he is influenced by
revered Spanish painter Pablo Picasso; it is
therefore not surprising that his art exhibits
elements of cubism.
Other artists that have influenced
Emmanuel include Spanish Surrealist
painter Salvador Dali and Dutch graphic
artist Maurits Cornelis Escher, famous
for creating mathematically inspired
lithographs and mezzotints. You can now
begin to understand how wide and far the
inventive Giga Psyche has gone to immerse
himself in creative inspiration. However,

Emmanuel Chibaye (right) with one of his
former art teachers, Godfrey Mwikisa
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giving the competition participants greater
visibility.
The Visual Arts Council (VAC) of Zambia
this year awarded Emmanuel’s creative
pedigree with its most prized award after
he was named the most outstanding artist
of 2020, winning a prize of K18,000.
Through VAC, Emmanuel participated in
the Art Academy without Walls (AAWW)
programme and worked alongside some
of the country’s most prolific young artists
such as Caleb Chisha, Joseph Shakulipa,
David Makala, and Mapopa Manda among
others.
The Ndola-based artist was a runner-up in
the inaugural Cynthia Zukas Young Artists
Award, launched in Lusaka last year for
artists aged between 17 and 30. Emmanuel
has also featured as a finalist in the 2009
Mukuba Award, the creative awards
particularly for artists on the Copperbelt.

TIMEOUT

CROSSWORD
PUZZLE

ISSUE 54 SOLUTIONS

DOWN:

ACROSS:

1: DJ Vjeezy’s first album

4: A piece of playground equipment

2: Meeting or conference at which experts discuss a particular
topic

11: Large flying bird

3: Central bank governor, Dr...

12: The act of learning new skills
14: Drought-resistant grain

5: The dead-end marsh
6: AA dangerous drop in body temperature

15: Mountain range that extends through South Africa and
Lesotho

7: Tallest dune in Sossusvlei

17: ZamStats is short for

8: Beer festival

18: Haunting section of Namibia’s northern seaboard

9: One of the 11 passes on the Mweni Circuit

19: Avante-garde art movement that emerged in the early
20th century

10: In combat sports, a stoppage by a referee when a fighter
can no longer compete
13: Financial institution headquartered in Washington, DC
16: Art style unique to a particular Ndola-based artist

20: Beer brand that derives its name from Zambia’s largest
waterfall
21: Nigerian reggae-dancehall musician
22: Professional name of MMA champ Cristiane Justine
Venâncio
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DEGENERATIVE MYOPIA
What is degenerative myopia?

related symptoms such as floaters and
flashes.

Degenerative myopia is a form of myopia
(nearsightedness) that causes visual acuity
to worsen at a more constant rate than
what is considered “normal.” Over time, this
change in vision can become so severe that
it can cause blindness.it usually begins in
early childhood. The condition is rare and is
considered to be hereditary.
While myopia is a common vision impairment
that makes it difficult to see faraway objects
and signs clearly, degenerative myopia can
impact other parts of the vision system, it
can also lead to serious vision problems,
including the following:
•
•
•
•
•

Retinal tears or retinal detachment
Myopic macular degeneration
Cataracts
Glaucoma
Blindness

Causes

When the eye is longer than normal, vision
is affected in a way that makes faraway
objects and signs difficult to see or read.
Mild eye elongation can result in myopia,
while constant and/or severe eye elongation
results in degenerative myopia.
With continued growth of the eye over
time, such lengthening can cause the retina
and sclera (the white portion of the eye) to
stretch and further lead to retinal problems,
such as retinal tears or detachment.
Degenerative myopia is considered a genetic
disorder, so the chances of developing it
are higher if there is a family history of the
condition.

Diagnosis

Degenerative myopia causes a constant
change in vision that should be monitored
by an eye doctor to ensure it is corrected
properly. Regular checkups will also ensure
that any new complications that develop
can be treated as soon as possible. The
frequency of eye doctor visits depends on
each individual patient.

Signs and symptoms

Degenerative myopia is diagnosed through a
routine eye exam. During the exam, your eye
doctor will look for signs of nearsightedness
(among other conditions). If severe
nearsightedness is detected, the doctor will
also likely perform a retinal examination.
During a retinal exam, your eye doctor will
dilate your pupils, allowing the doctor to
get a clearer image of the retinas, which
is necessary to make an official diagnosis.

Since degenerative myopia typically begins
in early childhood, it is likely that a diagnosis
of the condition is made before adulthood
begins.

Treatment

There is no cure for degenerative myopia,
but this vision impairment can be treated in
the same fashion that mild myopia is — with
eyeglasses and contact lenses. Some severe
or advanced cases of degenerative myopia
may be past the point of being corrected.

When to see an eye doctor

If your vision becomes impaired due to
headache, sensitivity to light or more
noticeably blurred vision, consult an eye
doctor — even if you are not due for an
annual eye exam. Because degenerative
myopia affects the retinas, it is important to
take note of any flashes or floaters you may
experience as well, as this could be related
to retinal detachment.
Have an eye checkup once a year and Vision
Care Group is committed to serve your
eye sight. For any further information visit
us at any of our branch network in all the
Shopping Malls. (Remember you have one
pair of eyes – Look after them.)
The author is a Senior Optometrist and
Contact Lens Practitioner at Vision Care
Opticians Cephas Kasanda Sichalwe.

Decreased vision and vision fatigue are some
of the most common symptoms associated
with degenerative myopia. These particular
symptoms may be especially apparent
during activities that require constant visual
focus, such as driving or playing a sport.
Some other common signs and symptoms
include:
•
•
•

Blurred vision
Headaches
Sensitivity to light

Retinal detachment can occur with some
cases of degenerative myopia when the
refractive error is high enough. If this
happens, you may also experience retina-

YOU ONLY HAVE ONE PAIR OF EYES, LOOK AFTER THEM!
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Page 56.
The Kufadza team on
patrol, searching for
animal snares left by
poachers - learn about
Zambia’s first all-female
community scout unit
on page 56. (Image by
Andrew McDonald)
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YOUR GUIDE TO THE
DRAKENSBERG’S MNWENI
CIRCUIT
Words and images by Noxolo Kapela
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ith every mountain
you climb there are
a few lessons to be
learned. Therefore,
one must always be
attentive and eager
to learn and take those lessons to their
next climb, and life in general. Mnweni
Circuit is one of the most loved but difficult
hikes in the Drakensberg Mountains and
plenty of lessons can be drawn from it. Take
it from me, I was there. Therefore, here are
a few tips to consider, that will help you
create an even better experience for you
and your hiking buddies in the future:
It's not a race, but timing is everything
It has become common to see people
rushing through the trails. However, this is
something that should never be done while
hiking in the Drakensberg, especially when
descending via the Mnweni Pass.
This pass contains a lot of loose stones
that could be very dangerous to you and
your fellow squad members. Therefore, you
must always put your safety and that of
others first.
Because of the safety considerations,
hiking in the Drakensberg means to be safe
you must do everything while the sun is
still out. Plan your days so you will make
camp by sunset.
Tent or cave life is the order of the day
I am sorry to break it to you but on the
Mnweni expedition the only forms of
shelter are tents and caves. However,
sleeping in the cave is on a first come first
serve basis. This means you need to choose
your hiking season wisely. To increase your
chances of a quality sleep, always opt for
the sleeping bag that has a higher rating.
Bathing is a myth
I’m exaggerating a little but let me explain.
On the trail there are a lot of rivers, and on
both nights we set up camp next to rivers.
However, believe me when I tell you that
no one dared to attempt going to the river
for a bath. Wet wipes became our go to
bath time supplies. We used them before
and after each hike. So, go on and add wet
wipes on your essentials list for multi-day
hikes and expeditions. We came prepared
because we were made aware of the water
situation by our guides. Always remember
to ask all the right questions before you
embark on expeditions.
Clothes freeze sometimes
The most hilarious conversation of all
time was when our neighbours trying to
solve the mystery of how one hat was

frozen while inside a tent. I could not help
but burst out in laughter. However, that
laughter was short-lived. I was quickly
made aware that some of my items were
frozen too. You know what they say about
karma's visits.
When the weather is that bad, your clothes
for the following day are safer when they
are on your body. In simple terms, wear
them to sleep. That's what saved me and
the guy from the tent next to ours. My tent
mate used some of hers as a pillow and
that's how she managed to have clothes to
wear the next day. That's another trick you
can employ while camping in the cold.
Good shoes are your saving grace
The Mnweni Pass is one of the most
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technical passes in the Drakensberg. Going
down Mnweni or Rockeries Pass can be
risky and requires that you wear boots
with good grip to prevent any slipping and
falling. I started out the trip wearing shoes
that didn’t have a lot of grip but luckily I
packed a second pair which was better
suited to the terrain. There is no way I
would have survived with my other boots.
One slip and fall was enough to make me
decide to change shoes halfway day two.
That quick decision saved my life in more
ways than one.
The lighter the backpack the smoother the
journey
Your backpack can make or break your
journey, therefore it is very important
to pack only the essentials. When I say
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essential, I mean the bare minimum. I have
seen people leave their clothes and goodies
along the trail because their backpack was
just too heavy to carry.
One unsaid rule on the mountains is
that it is OK to repeat outfits, there is no
judgement at all.
Pack smart. Always follow the greatest
packing rule of starting with the lighter
items at the bottom and the heavy ones on
top, so that the weight is evenly balanced.
Furthermore, remember that sometimes
you will need to carry your own tent unless
you hire a porter.
Mnweni is completely remote
Because of just how isolated Mnweni is,
each hiker has to be as self-sufficient as
reasonably possible. One of the things to
be mindful of is the fact that there are no
facilities along the trail therefore hikers
need to stock up on food and safety
supplies before attempting the climb. Most
importantly, always double check if your
tent pins are all there. Better yet, always
keep a spare set.
Plans can change unexpectedly
If you have never felt the pain of having to

postpone or cancel an expedition because
of a change in weather, count yourself
among the lucky ones. Unfortunately,
when the guides call off an expedition,
there is nothing you can do about it but
to swallow that bitter pill. When the snow
is falling hard or has been falling for days
non-stop, there is no way you can tackle
the circuit. Moreover, you definitely do
not want to find yourself stuck in the
mountains, risking frost bites, hypothermia
and even death.
Stay ready for the rain
Remember, in the mountains it can rain
any time, therefore it is advised that one
should always be prepared for it at all
times. Drakensberg weather is no different.
One minute you will be enjoying a fine day
of summer, the next minute you will be
in the middle of a storm or never-ending
showers. Therefore, a rain coat should be
the first thing you pack and also make sure
that your backpack has a cover to protect
your clothes if you want to remain a happy
hiker.
My suggestion would be to either hike the
Drakensberg in summer or autumn. The
hike was generally great, the only problem
is that we chose to hike at the beginning of
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winter. Something never to be repeated. It
is also important to note that hikers have
a choice of going up Mnweni Pass and
down Rockeries Pass or doing it the other
way around. Choose your route wisely as
both have their pros and cons. We went up
Rockeries Pass and down Mnweni Pass.
Fun facts about the Mnweni Circuit
•

The Mnweni Circuit consists of 11
passes, namely - Fangs, Icidi, Ifidi,
Madonna, Manxome, Mbundini,
Nguza, Rockeries, Rwanqa, Pins
and Mnweni.

•

Mnweni is rated the most
scenic and dramatic area of the
Drakensberg, characterised by
amazing peaks, passes, cliffs and
impressive rock formations.

•

Ledgers Cave is situated just
below the edge of the escarpment
at about 2,900 metres above sea
level.

•

Mnweni is the only part of the
northern Drakensberg range that
is not situated in a national park.
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Mixed martial artist Cris Cyborg,
considered one of the greatest
fighters of all time, was among
the special guests at Zambia’s
inaugural MMA symposium

ZAMBIA HOLDS FIRST EVER
MMA SYMPOSIUM
Words by Samm Tembo, Images courtesy of Mixed Martial Arts Zambia

T

he Mixed Martial Arts (MMA)
scene has slowly but steadily
gained traction in Zambia over
the last few years despite
being such a niche sport in the
country. This is largely thanks
to Mixed Martial Arts Zambia (MMAZ) the
organising body responsible for everything
around the sport in the country.
MMAZ recently hosted Zambia’s first-ever
MMA symposium at Arcades Shopping
Mall. The four-day event ran from 25 to
28 November 2021, garnering a favorable
audience comprised of professional
Zambian MMA fighters like Rob Simbowe,

a pioneer of the sport in the country, as
well as young up and coming fighters
looking to go professional.
The symposium was not only entertaining,
but incredibly educational, with workshops
and seminars held on different days
around how to gain sponsorship, contract
law in combat sports, career progression,
addressing bullying, refereeing and judging,
self-defense for women and a vulnerable
kids programme. The event was free and
inclusive of all interested denizens.
While the seminars and the workshops
proved to be incredibly fun and valuable,
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I fight for my supporters. I
fight for my family. I fight
for anyone out there that
can’t fight for themselves.
- Cris Cyborg
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one of the highlights of the entire event
had to be the in-person appearance of
Brazilian-American mixed martial artist,
Christiane Justino Venâncio, professionally
known as Cris Cyborg, lauded as the only
MMA fighter, male or female, to attain
Grand Slam Champion status. She holds
world championships across four major
mixed martial arts promotions and is
regarded as one of the greatest athletes of
all-time in combat sports. Cris is currently
the Bellator Women’s Featherweight
Champion, having held the title since
2020. She has also previously held the
Featherweight Championships in UFC,
Invicta FC, and Strikeforce.
The mood at the event was nothing short
of electric. The crowd roared and cheered
jubilantly as a bashful Cris Cyborg made
her way to her seat on the stage where
she was joined by fellow special guest
and former MMA athlete, Ray Elbe. Ray
moderated a talk between the two, which
opened with Cris sharing anecdotes from
her career from when she had her first fight
at 19, which she lost. She also discussed
her move to the USA where she would sign
a deal with Strikeforce, a mixed martial
arts organisation. Cris gained greater
recognition after winning the Strikeforce
title in 2009, by defeating her opponent,
Gina Carano via a first round technical
knockout.
Cris may be fierce in the ring but outside of
it she’s the polar opposite. She’s a reserved
woman whose passions lie in humanitarian
projects and simple pleasures like spending
quality time with family. Another thing
about Cyborg that easily becomes apparent
within a short time of meeting her or
listening to her speak is how fervently she
holds dear to her faith, attributing a lot of
her success to God and citing prayer as
one of her healthiest disciplines alongside
running.
When Nkwazi asked Cris why she fights,
she had this to share, “I fight for my
supporters. I fight for my family. I fight
for anyone out there that can’t fight for
themselves. The reason I do this is that I
want to leave the world a little bit better
than I found it. Fighting has given me
the opportunity to create a better life for
myself and the people around me.”
Over the course of her career, Cris Cyborg
has had two losses. Her most defining
loss was her loss to fellow Brazilian MMA
fighter, Amanda “The Lioness” Nunes, in
2018. In spite of her loss to Nunes, Cris
is still regarded as arguably the greatest
female MMA fighter of all time. And she

has nothing but the utmost respect for the
fact that the sport is a win-or-lose game.
“It’s all part of the process, sometimes
you win, sometimes you lose. I’ve had an
amazing career that has allowed me to get
in the ring with the best of the best, making
me one of the bests”.
Towards the end of the talk, Roy left
the stage, allowing room for MMAZ
Communication Officer Andrew Sowden,
to share a few words. Andrew used the
opportunity to thank everyone present
for their participation, from the sponsors
of the event to the general public. He
also acknowledged the role played by his
cohorts such as MMAZ President Benjamin
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Bush, Vice President Rodney Katongo and
General Secretary Kabuba Yalenga Bush.
Andrew acknowledged their tireless work
to further MMA in Zambia and use it as
a driving tool for positive change in our
communities by empowering women and
the youth with the necessary skills to forge
their own path and most importantly, to
remain disciplined members of society.
With the symposium being a complete
success, one thing is for sure. MMA in
Zambia will see exponential growth in the
next few years as MMAZ will continue to
invest in the future of the sport and seek to
make the country a dominant force on the
global MMA stage.
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VANESSA CHINYEMBA
The rocky road to Miss Zambia
Words by Tokozile N. Ngwenya, Images courtesy of Vanessa Chinyemba

V

anessa Ukevwe Chinyemba
exudes warmth, is funny,
extremely beautiful (not
surprising for the reigning
Miss Zambia) and her height
will leave you in awe.

Growing up, she became interested in
modelling because people kept telling
her to consider it as a career. However,
Vanessa never saw herself as a pageant
queen. In the beginning, her devoutly

Christian parents were against the idea of
her becoming a model. They wanted her
to pursue an alternative career path and
she obtained a diploma in public relations.
This course was a stepping stone to study
law, something she had always wanted to
pursue.
In 2019, Vanessa auditioned for Miss
Universe after strong prompting from
a good friend. The auditions went well
and she was selected to the top twenty.

nn kk w
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As she was in school at the time and the
opportunity would have required her to
withdraw and travel to continue with the
competition, Vanessa made the tough
decision to pull out from the Miss Universe
competition even after being shortlisted.
Her family was not aware of her having
entered the competition. It troubled her
greatly to let them down after they had
invested in putting her through school.
In 2020, Vanessa’s friend who had been
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persistent the previous year called her
urgently requesting her to go for auditions
for Miss Zambia, on the very same day.
Vanessa had no money for the audition,
however, her friend committed to paying
her transport and audition fee. She left the
house and told her parents that she was
going to attend a wedding as she feared
upsetting them. She successfully pulled
through the auditions and was selected to
be a part of the top twenty in spite of being
nervous, unprepared and worried about her
family’s negative perception of modelling.
The following week, Vanessa received a
call that she had been selected for the top
sixteen group. It was at this time that she
realised how things were progressing and
decided to inform her parents, who were
surprisingly supportive, though sceptical.
On 25 December 2020, Vanessa was
crowned Miss Zambia. Considering that
this was the first pageant she had taken
part in, the win really took her by surprise.
No one taught her how to walk, talk and
she had never even had a professional
photoshoot in her life.
Vanessa has always wanted to work with
victims of sexual abuse, in part because she
was a victim as a child. Despite the abuse
she experienced, looking up to people

such as Oprah Winfrey who were abused
at a young age but still managed to be
successful in life is what has given her the
drive to be brave and the conviction that
her past does not define her. Her particular
group of interest is male victims because
of the stigma attached to men opening up
about abuse and their traumas.
Holding the Miss Zambia title during
COVID-19 has been particularly
challenging as she has not always been
able to visit places, facilitate programmes
such as workshops and engage as one
would normally. This has weighed heavily
on Vanessa as she feels that she has not
been able to fully execute her duties.
Despite this, she has worked with the
management team of Miss Zambia that has
been supportive in facilitating activities and
collaborations, including charity work with
various vulnerable groups. In addition, Miss
Zambia has taken it upon herself to donate
to the community from her personal
resources annually on her birthday, which
falls on April 30.
Vanessa will be supporting the auditions of
Miss Zambia when the next competition
takes place. After she hands over her title,
Vanessa plans on going back to school to
upgrade her diploma in public relations by
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enrolling in undergraduate studies. At the
time of our interview, Vanessa was looking
forward to participating in Miss World
2021, taking place in Puerto Rico on 16
December 2021.
When asked what advice she would give to
the young women, she says “Be as unique
as a fingerprint, as everyone has a different
gift to offer. Be real, do not look at what
others have that you do not have. Take me
as an example, there were more people
experienced than me in the modelling
sector. However, I won at my first attempt.
Always be yourself.”
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KUFADZA

Zambia’s first all-female community scout unit

I

Words by Estella Snowden, Images by Andrew McDonald

ntroducing Kufadza, Zambia’s first
all-female team of Community Scouts.
Kufadza, meaning inspire in the local
Goba language, is exactly what these
women do. To become one of the
Kufadza, 40 of the 98 women who
originally applied competed in a rigorous
selection process with Conservation Lower
Zambezi (CLZ) and the Department of
National Parks and Wildlife (DNPW). The
selection process tested their physical and
mental resilience, which would be required
for them to succeed in the field.

loved nature since she was a child and feels
a strong desire to protect it. She saw male
rangers from her community and always
wondered how she could possibly make her
way into the field of wildlife protection. So,
when the opportunity arose, she jumped at
the chance to fight for a spot on the team.
She says that one of her favorite parts of
being a community scout is the confidence
and pride she has within herself for thriving
in this male-dominated field.

Only ten of these women were then
selected to be trained by DNPW at their
Chunga training facility inside Kafue
National Park funded by CITES MIKE and
co-funded by the European Union and
USAID’s Integrated Land and Resource
Governance. Alongside men, these women
underwent a three-month intensive training
involving strenuous exercise as well as
lessons on how to navigate the bush safely,
interact with wildlife, track poachers and
handle weapons.

Lisa believes it is important to involve
females in the field of wildlife protection.
Women play a vital role in the management
of natural resources as well as the
education of the next generation. However,
they have often been left out of the
decision-making process when it comes to
conservation. Including women is critical
to promoting the values of environmental
conservation and to instilling those values
in future generations. “This doesn’t mean
that male wildlife rangers are not doing a
good job, it is just a matter of including and
empowering women as well, Lisa says.”

When asked why she chose to pursue the
career of Wildlife Ranger and Community
Scout, Lisa Siamustantu says that she has

The team of female rangers, including
Lisa, now face an even greater challenge.
Patrolling and protecting Lower Zambezi

Falcon team about to be
deployed in the field

National Park as well as the surrounding
game management areas. Covering an area
of almost 10,000 square kilometers, is no
small task. Two of the women selected
will become part of specialised units, the
Rapid Response Unit and the Detection
and Tracking Dog Unit. The other eight
women are split into two teams (Falcon and
Eagle) who rotate, conducting patrols in the
Lower Zambezi for ten days at a time.
The women of Kufadza are equally
as responsible for law enforcement
and wildlife protection as their male
counterparts. Armed with AK-47 assault
rifles for their protection, these women
hike an average of 10 to 15 kilometres each
day through the African bush, searching
for snares and other signs of illegal activity.
Poachers are not the only thing to watch
out for, however. Rangers must know how
to react when they come in contact with
the more dangerous wildlife which they
are charged with protecting in the region,
including lions, leopards, buffaloes, hippos,
and African savannah elephants.
Another vital role that the Kufadza play in
the Lower Zambezi is as role models and
community liaisons. As Zambia’s first ever
all-female community scout unit, they are
a symbol of strength and a voice for many
women and children in their communities.
Next year, they will be incorporated in
CLZ’s Environmental Education Programme
which helps raise awareness about
the importance of conservation and
gives opportunities for local children to
experience wildlife and learn about their
environment.
It takes strength, courage, integrity, and
resilience to be a ranger, male or female,
and while the women of Kufadza are sure
to face many challenges, they look forward
to what lies ahead.
Follow the team and support the work of
rangers in Lower Zambezi by visiting www.
conservationlowerzambezi.org and follow us on
Facebook @clzafrica, Instagram @conservation_
lower_zambezi, or Twitter @CLZAfrica.
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Upgrade your business above
the ordinary acceptable levels
and exceed the stakeholders’
expectations by seeking
professional advice.
At Harrison & Associates Chartered Accountants and
Business Advisors, we will assist you to meet the various,
and sometimes competing needs, of your various
stakeholders in a value-for-money basis and free your
time to concentrated on your core business areas. We
handle auditing, accounting, tax, company secretarial and
other business advisory services.

HARRISON & ASSOCIATION
Chartered Accountants and Business Advisors

Auditing . Accounting . Taxation . Investigations . Management Consultancy . Company Secretarial

No. 8 Lubambe Road, Northmead,
Lusaka 10101, Zambia

+260 211 845 541
+260 977 654 599

mp@harrisonandassociates.com
www.harrisonandassociates.com

Zambia produced 882,061 tonnes of copper in 2020 with over 5
Solwezi mines.
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ADVERTORIAL

FORTIFYING OUR PRESENCE IN NORTH WESTERN ZAMBIA

I

n the early to mid-2000s, the
exploration and development of
mineral deposits in North Western
Zambia resulted in a massive inflow
of foreign direct investment and the
development of three large-scale
copper mines in Solwezi Town and the
new Kalumbila district; namely, Kansanshi
mine, Sentinel mine (both First Quantum
Minerals Ltd) and Lumwana mine (Barrick
Gold Corporation) respectively. With this
expansion, small scale mining and quarrying
activities also increased to support the
construction boom due to the growing
population in the towns and surrounding
settlements. Moreover, we continued
to see infrastructure projects such as
housing needs and road development by
the municipalities and contractors alike
growing.
Twenty years later, with the increased
demand for metal commodities, there is a
strong need to support the mining sector

in the region. Currently, more than 60% of
Zambia’s primary copper production is from
the North Western Province and with over
100 large Caterpillar mining equipment,
Barloworld Equipment Zambia Ltd, the sole
dealer for Caterpillar products in Southern
Africa has a strong footprint in the region.
Research shows that, global copper
inventory is expected to rise significantly
in the next decade. In keeping with the
trends and responding to market needs,
Barloworld Equipment has enhanced its
strategy by being customer obsessed,
illustrated through deploying additional
technical support personnel, increased
warehouse space and optimized its logistics
operations to meet the growing customer
demand in mining and construction. In
late 2020, the organisation opened its
doors of the new Solwezi Facility, with the
aim of improving customer and employee
experience. The depot is a central parts
hub for the mines and construction
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businesses in the province, offering better
proximity to supplies and services beyond
the traditional line of rail. Moreover, an
integrated parts and logistics strategy
with the Kitwe Main Facility and the
Johannesburg Distribution Centre ensures
that Caterpillar and Barloworld Equipment’s
reach is not limited by geographical barriers
or border posts. As supply chain constraints
mount globally, the organisation aims to
remain ahead of the curve by supporting
their customers with forecasting and
planning operational needs. This is
executed through driving a culture of
Continuous Improvement by implementing
lean principles such as the Barloworld
Business System (BBS). This system’s
principles aim to support operations in
the decision-making processes to meet
customer deliverables, ensuring the right
parts are available at the right time. This
requires collaboration and innovation with
customers to ensure deliveries are met,
managing costs, and reducing waste.
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RECOLLECTIONS OF A
TRIBAL HYBRID
Words by By Moono Chungu
resurface as the year’s progressed.
Luckily, while tribalism persisted, tribal
mixing did too. To an extent, one would
suggest that this encouraged the reduction
of tribalism – as a result of cultural
mixing and interaction. It is through this
interaction that people of mixed tribal
heritage, such as myself, came to be.
Paternally, I originate from the north –
where P.K. Chishala songs play on the radio
as we harvest beans. Maternally, I hail from
the south – where not even the sugarcane
fields in Nakambala are sweeter than
the sight of the Mosi-oa-Tunya (Victoria
Falls). Growing up in a Bemba-Tonga home
simply meant that I was exposed to two
rich cultures and encouraged to embrace
diversity.

T

o me, there is absolutely
nothing better than being
Zambian. I love everything
about my country, from the
infectious excitement in the
air when the Chipolopolo plays
to the jovial voices in the market space.
I love that first taste of juicy mango in a
new season and I love the opportunity to
travel around the country and take in vast,
captivating landscapes.
But most of all, I love our linguistic
diversity. I love the 73 tongues on our
tongue. Belonging to a country with 73
different tribes means that I am privileged
to have 73 different magical tunes flowing
through my ears. Unfortunately, at times
my country’s tribal diversity has become a
basis of conflict.
My first vivid experience with tribalism was
during my teenage years. I was disapproved
because of my name – or rather, because
of the tribe that it belongs to. With a Tonga
first name, it did not even matter that,
culturally, I also belong to the Bembaspeaking people – as indicated through
my surname. It was not a big deal; this
was a minor experience. As the years went

by, I encountered more harsh prejudices
and heard of others who had experienced
worse.
Being a passionate anti-tribalist, I
know the dangers that can arise due to
this problematic ideology – especially
considering the genocide in Rwanda and
the Matabeleland massacres in Zimbabwe
in 1994 and the 1980s, respectively. I
wasn’t going to sit back and watch my
beautiful country get torn apart because of
unpractical discriminatory behaviour. So, I
did what I have come to believe is one of
my purposes; I wrote a book to address
tribalism head on and encourage Zambians
to instead embrace our national motto:
‘One Zambia, One Nation.’
I titled my book Routes because I intended
to highlight Zambia’s metaphorical roots,
which were planted in 1964 when we
gained independence, and the routes that
Zambia has taken since. Essentially, Zambia
is rooted in our national motto, coined by
our late founding father and first president
Dr Kenneth Kaunda. The motto aimed to
bring unity by discouraging tribal affiliations
and it was well received in the 1960s.
However, the spirit of tribalism managed to
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Until my father’s passing, I witnessed my
parents embracing each other’s cultural
practices and adjusting their palates to
accommodate each other’s traditional
foods. To me, this was a perfect display of
how engaging with other people’s cultures
can open your mind to the world. It was
also a perfect display of our national motto
being embraced in many Zambian homes.
I saw no other way to challenge tribalism
than to share my experiences through
writing. I wrote Routes in 2016 during the
peak of the election period and while I was
in my second year at Rhodes University. It
took me roughly three months to write the
book, but five long years to finally publish.
Dozens of my journalistic articles have
been published since 2014, but publishing
a book was a great lesson in patience.
Through my book, I hope that readers
will be encouraged to be open to learning
about each other’s cultures and eager
to embrace being Zambian and not only
embrace their tribal identities. I hope
Routes will remind us about our roots and
the joy that comes from true patriotism.
Ultimately, I hope that this book will be the
door to conversations that encourage us
to live like we are indeed one Zambia and
one nation.
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LEGAL GAME MEAT
From ranch to table

I

Words by Choolwe Luwamya/Wildlife Producers Association (WPAZ), Images courtesy of WPAZ

n Zambia, when people hear the
term game meat or bushmeat a dried
peppered meat known as nyama yamu
sanga is the first image that comes to
mind. But lately, wild game meat is
becoming increasingly popular, and
this time it’s not just the dried version like
nyama yamu sanga.
Zambians have a long standing history
with the consumption of wild game meat,
however, most of the meat consumed
over the last few decades has been
illegally harvested, or poached, from the
country's network of protected areas.
There is, however, a growing number of
adventurous Zambians who are looking
at the consumption of legal game meat
as a way of celebrating their culture and
identity. For evidence of this, go no further
than the Radisson Blu Hotel in the heart

of Lusaka. Here, Johan Klang, the hotel’s
general manager, offers a half dozen types
of game meat on a nightly basis. On any
night the hotel’s chef offers kudu, puku,
eland or impala.
“Now people are beginning to understand
that they no longer have to settle for dry
meat, that they can enjoy fresh game
meat,” says Klang.
With the rising demand for game meat
comes the responsibility to source game
meat legally and sustainably. As the
game ranching sector continues to grow,
everybody is getting in on the action,
from local communities and customary
chiefdoms to safari operators to butchers
and restaurants.
What is the process of producing legal
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There is a growing
number of adventurous
Zambians who are looking
at the consumption of
legal game meat as a
way of celebrating their
culture and identity.
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game meat? And, how does it find its way
from the farm to table, or in this case, to a
fancy, candlelit table in Radisson Blu?
To understand the processes involved in
producing legal game meat, the Wildlife
Producers Association of Zambia (WPAZ),
the country’s preeminent organisation
advocating for the game ranching sector,
interviewed several people within the legal
game meat value chain, including a legal
game meat supplier and a butcher. There
are more than 100 wildlife game ranches
across Zambia. Some are plugged into
the game meat processing and marketing
sectors of the value chain, but many are
not.
George Van Wyk, the owner of Professional
Animal Harvesting and Management and
WPAZ executive committee member,
says the legal game meat production
process starts with the selection of the
animal, involves government inspections,
cold transportation, packaging, and
lastly, marketing to a variety of channels,
including retailers, hotels and individuals.
“The selection of animals is not as easy as
it sounds,” says George Van Wyk. “Issues
with the animal’s health and conditions,
the biodiversity of the area, the impact on
stocks, among others, must be considered.”
With the rising demand for game meat
and the potential it has to provide rural
communities with much needed income
and a role in natural resource management
structures, the government is heavily
involved in regulating meat through the
Veterinary Department and Department
of National Parks and Wildlife (DNPW).
Game ranchers must carry valid registration
documents such as the Permit to Keep
Animals in Captivity, Certificate of
Ownership and Annual Return forms to

engage in wildlife production. WPAZ helps
its members navigate all these forms and
works with the government to ensure that
its members comply with the regulations
mandated by the Veterinary Department
(Meat Inspection Certificate) to produce
game meat on the market that is safe and
disease-free for human consumption.
When these steps are done, legal game
meat might reach Christopher Mutale
who runs the Delicasa Butchery in Lusaka.
Mutale says that, in Zambia, the demand
for the legal game meat far surpasses
the supply, and in terms of consumption,
Zambia still lags behind South Africa and
Namibia in legal game meat consumption.
Branding Game Meat
Game meat comes from protected areas all
over Zambia and when killed and processed
by poachers, there are no guarantees that
the meat is healthy. Poachers illegally
enter national parks, game management
areas and private ranches to hunt
indiscriminately.
To make everyday Zambians, especially
urban dwellers, see this dynamic, the
DNPW has teamed up with the Wildlife
Crime Prevention (WCP) to create a
social media campaign called This is Not a
Game to warn consumers of the dangers
of illegally sourced game meat. Along
with raising awareness, the campaign is
helping retailers to improve packaging and
marketing to attract new buyers.
“It’s like any other business, the packaging
and branding play a role. The Wildlife Crime
Prevention campaign has helped people to
see that healthy game meat can be nicely
packaged and legally sold,” explains Mutale.
“Still, accessing game meat year round can
be hard at times and the butchery can go
for several weeks without meat.”
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Changing a long-held mindset is no easy
task. Consumers prefer to imagine game
meat as dried or smoked because it fits
into their perception of game meat and
where it belongs. Now WPAZ is building on
the campaign’s momentum and currently
partnering with USAID to consolidate the
experience of its members, helping grow
the supply and demand of legal game meat
and supporting the increased inclusion of
communities and customary land in the
wildlife economy.
Opportunities in game ranching
“With the realisation that legal game
meat contributes to food security, the
Zambian government and farmers have
shown interest in the industry,” says
George Van Wyk. He also added that game
ranching creates new job opportunities for
Zambians, such as game meat traders and
feed traders.
As an organisation with the experience of
paving the way for creating a successful
game ranch, WPAZ guides associates and
new ranchers with the type of information
and best practices that have helped its
60 members improve their businesses.
With decades of experience, WPAZ
provides market-smart analyses of the
country’s game ranching sector and plays
an important role in advocacy on behalf of
game ranchers and all other players within
the legal game meat value chain.
Back at the Radisson Blu, Johan Klang
prepares for another night of patrons
and questions about what game meat
is on tonight’s menu. “Game meat is the
best way to showcase Zambia to our
international guests, and they tell us how
much they love it,” he says.
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FLIGHT SCHEDULE
JANUARY | FEBRUARY 2022
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SIDE
NOTE

Proflight Zambia reserves the right to change,
suspend or amend this published schedule
without prior notification. Every effort will be
made to operate as per the planned schedule.
Please check our website www.flyzambia.com
for updated departure days and times.
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PROFLIGHT ZAMBIA STAFF FLY TOWARDS
100% VACCINATION STATUS PROFLIGHT
The airline’s internal COVID vaccination drive stands at 88%

L

USAKA, ZAMBIA - The
Covid-19 pandemic caused
quite a disruption in the travel
and tourism industry in Zambia.
Despite the negative effects of
the pandemic, Proflight Zambia
remains focused on its goal of connecting
the nation – and the region. With the
easing of Covid-19 restrictions, and the
availability of vaccines, air travel is once
again on the increase. Proflight Zambia has
taken an uncompromising stance to help
stop the spread of the virus, encouraging
its staff to get vaccinated in order to
protect themselves and the passengers.
As of October, Proflight Zambia staff
vaccination statistics stood at 88% fully
vaccinated, and the airline is confident that
it is well on its way to achieving 90% by the
end of 2021.
On the 10th of August of this year, the
airline hit a milestone by operating its first
flight with a fully vaccinated crew on its
flagship 50-seater Bombardier CRJ-100
jet on the Lusaka-Johannesburg route.
Proflight Zambia’s Director of Flight
Operations, Captain Josias Walubita,
termed the flight a significant achievement
for Zambia’s aviation industry adding

that as Zambia’s leading airline, Proflight
Zambia is committed to the safety, health
and wellbeing of its passengers and is
contributing towards the fight against the
pandemic.
“Our passenger’s safety comes first and
we have put in place a range of measures
to ensure that flights are safe for both
passengers and staff. Face masks are
mandatory for both passengers and crew
when boarding and during the flight. All
aircrafts are regularly disinfected. We also
perform periodic fumigation of aircrafts.
Social distancing is maintained at all points
— airport entry, baggage drop counters,
security checks, boarding gates, ramp and
baggage claim. All Proflight staff, both on
the ground and on board, are committed to
guaranteeing passengers the highest levels
of health and safety.”
Captain Walubita added that the airline
recognised the vaccine’s role in COVID-19
prevention, noting that having a vaccinated
crew was cardinal in helping airlines
effectively combat the spread of the virus
and ensure passenger safety.
“Aside from strict adherence to COVID-19
prevention measures, we have been
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encouraging our frontline personnel
to participate in the ongoing voluntary
vaccination drive as an extra-line of
defence against the disease. We take the
safety of our employees and passengers
very seriously and the airline’s principles
are built on that.” he added.
Senior flight attendant, Penjani Kakwende
shared that he felt good to play his part
in stopping the spread of the pandemic.
“I feel confident being out there after
getting vaccinated, I know that I’m safe
and that the passengers are also safe in my
presence.”
First Officer Mwamba Sampa added that it
was important to get vaccinated because it
helps our fight against COVID.
Proflight Zambia’s proactiveness in safety
has made it the airline of choice for both
domestic and international travellers
as the world slowly recovers from the
unprecedented outbreak. As the airline
continues serving its customers, the airline
commits to stay true to its four values:
safety, reliability, efficiency, and friendly
service.
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TIS THE SEASON TO FLY ZAMBIA WITH
PROFLIGHT
Airline unveils flight schedules for the holiday season.

L

USAKA, ZAMBIA – It’s the
holiday season and many people
are looking forward to travelling
to visit friends and family, taking
vacations, doing some last
minute shopping and wrapping
up business for the year.
Proflight Zambia is working hard to make
travel as smooth and convenient as
possible during these challenging times,
providing more flexibility when it comes to
booking flights.
The airline has available more flight options
to various destinations during this holiday
season on its network. On its local routes,
Proflight Zambia is pleased to announce
intentions to start schedule flights on the
Lusaka-Kasama and the Ndola-Kasama
routes as soon as the Kasama runway is
complete. In the meantime, travellers from
Ndola wanting to go on a last minute safari
to enjoy the beauty of South Luangwa
National Park can look forward to direct
one-hour flights on offer for holiday
weekends as follows:

Ndola-Mfuwe 16:25-17:25/ Mfuwe-Ndola
17:55-18:55
•

Thursday 16 Dec

•

Sunday 19 Dec

•

Thursday 30 Dec

•

Sunday 2 Jan

Travellers from Lusaka have the added
convenience of a Christmas Eve flight to
Mfuwe. For those wishing to travel within
the region, our ten times a week LusakaJoburg schedule will be extended for the
holiday season with extra flights as follows:
Lusaka-Joburg 14:45-16:45/ Joburg-Lusaka
19:00-21:00
•

Thursdays, Fridays, Saturdays,
Sundays in December

•

Mondays for 20 Dec

•

Tuesdays for 21 Dec

•

Wednesdays for 1 Dec, 15 Dec, 22
Dec

Travelers will be pleased to know that
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we now offer the Ndola- Lusaka- Joburg
connection departing Ndola at 6:30 five
times a week from Monday to Friday.
We’d also like to remind our customers
to take advantage of our various interline
partnerships this holiday season for
smooth connections between your local
and international travel destinations. We
have agreements with Cemair, FlySafair,
Emirates, Ethiopian Airlines, Hahn Air,
Kenya Airways, Qatar Airways, RwandAir,
and South African Airways.
Proflight remains committed to being
Zambia’s preferred airline, serving its
customers with friendly service, reliability,
efficiency and safety. The reality of the
pandemic is still with us and we take care
to ensure strict adherence to COVID-19
health and safety guidelines to ensure our
passengers and staff are protected.
For more information on Proflight Zambia,
including how to book flights and a
complete list of terms and conditions, visit
www.proflight-zambia.com, or visit our
sales office.

EXPLORE ZAMBIA THIS

Valentines

Watch out for Proflightʼs Valentineʼs Flash Fares released
every Monday from 17th Jan to 7th Feb!
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PROFLIGHT FLEET
BOMBARDIER CRJ100
FLEET

LENGTH

WING SPAN

HEIGHT

FUEL CAPACITY

MAX ALTITUDE

SPEED

MAX PASSENGERS

1

26.51m

21.03m

20ft

2159kg

41000ft

682km/h

50

JETSTREAM 4100
FLEET

LENGTH

WING SPAN

HEIGHT

FUEL CAPACITY

MAX ALTITUDE

SPEED

MAX PASSENGERS

3

19.25m

18.29m

5.75m

2600kg

25000ft

550km/h

29

TRAVEL TIPS
FLYING COMFORTABLE
•
•
•

Before you fly, get a good night’s sleep. Rest and some light exercise will help you cope on your journey.
Wear loose, comfortable clothing and shoes that are not too restrictive.
Eat a light, well-balanced meal before you travel and opt for a smaller helping than normal on the plane.

SAFETY
A Preflight safety demonstration is always made before take off. A safety pamphlet is also provided at your seat. Please familiarize
yourself with its important information and note the nearest emergency exit.
SMOKING
Smoking on board is strictly prohibited. This includes any artificial device or e-cigarettes.
ELECTRONIC DEVICES
Please ensure that all electronic devices are turned off before taxiing and take off as they may interfere with the safe operation of the
aircraft. These include cellphones, laptops, remote controlled games,
BAGGAGE ALLOWANCE
In addition to the carry on luggage allowance provided herein, each passenger may carry without additional charge, the following
carry on items the weight of which shall not exceed 5kg.The carry on items are permitted for use during the flight and when retained
in the passengers’ custody as listed here below:
• A lady handbag, pocket book or purse, which is appropriate to normal traveling dress and is not being used as a container for the
transportation of articles, which would otherwise be regarded as baggage.
• Laptop
• An overcoat, wrap or blanket
• A small camera and/or a pair of binoculars
• Reading material
• Infant’s food for consumption in flight.
• Infant’s carrying basket

w w w . f l y z a m b i a . c o m

71

I N SID E PRO FL IG H T

PROHIBITED GOODS
Banned, restricted and dangerous goods are articles or substances that are capable of posing a risk to
health, safety, property or the environment.
If you wish to travel with any such goods or material, please be aware of the restrictions or steps you may
have to take if wishing to travel on a Proﬂight Zambia service.
To ensure the safety of the aircraft and those on board, checked in or hand baggage must not contain
articles or substances that could pose a danger during ﬂights these include:
Prohibited Items

CORROSIVES

such as acids, alkali wet cell
batteries and apparatus
containing mercury

COMPRESSED GASES

deeply refrigerated ﬂammable
non-ﬂammable) such as butane,
oxygen propane and aqualung
cylinders

FLAMMABLE LIQUIDS &
SOLIDS
such as lighter and heater fuels,
paint. All safety matches and ﬁre
lighters

EXPLOSIVES

such as ﬁreworks, ﬂares
munitions, Ammunitions and
pistol caps

OXIDISING
MATERIALS &
ORGANIC PEROXIDES
such as bleaches and ﬁbre
glass repair kits

RADIO ACTIVE
MATERIALS

BRIEFCASES /
ATTACHE CASES

installed with alarm devices

POISONS

such as insecticides,weed killers,
arsenic & cyanides

TOXIC SUBSTANCES

such as bleaching powder and
peroxide

INFECTIOUS
SUBSTANCES

such as bacteria and live virus
materials

IF YOU ARE CARRYING ANY OF THESE ITEMS, YOU MUST INFORM THE AIRLINE
Medical and toilet articles may be carried in small quantities. Safety matches may be carried on the person
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A customer-centric design
NewNew
ergonomic
assets
ergonomic
assets
EspeciallyEspecially
developeddeveloped
to respondtotorespond
market to
needs.
market needs.

Th

5W-40

New side handle
New innovative
premium design
Enhanced
product
recovery
product
recovery
New side handle
New&innovative
& premium
design Enhanced
Enhanced
product
recover
that makes the
handy
that captures
modernity
with a more
performant
can.
withwith
a more
performant
can.can
thatcan
makes
the can handy
that
captures modernity
a more
performant
and easier toand
carry.
pouring.
easier to carry. and allows easier
and allows
easier pouring.

enhancing the user experience
NewNew
artworks
artworks

The new label
is inspired
byinspired
the dashboard
of a car. of a car.
The design
new label
design is
by the dashboard
This
concept
was
validated
by
a major
study
asstudy
innovative
and
customer-centric,
his
concept
was
validated
a major
market
study
as innovative
customer-centric,
This
concept
wasby
validated
by
amarket
major
market
as and
innovative
and customer-centric,
helping thehelping
product
stand
out significantly
from its competitors.
the
product
stand out significantly
from its competitors.

5W-40

pictograms pictograms
New educational
Strong brand
Product name
Strong brand New educational
Product name
products’
uses
that
highlight
products’ uses
impact & immediate
with the background
impact & immediatethat highlight
with the background
and benefits.and benefits.
product lineproduct
visibility.line visibility.
of the range’s
of color.
the range’s color.

ry
an.

5W-40

QR code QR code
Enlarged Enlarged
Product’s benefits
logo.
Product’s
benefits logo.
that authenticates
the product.the product. viscosity grade.
that authenticates
viscosity grade.

Unlock Your Cash Flows
with Our Working Capital
Solutions
Our Working Capital solutions unlock your cash flows and help
manage liquidity gaps as and when required. Meet daily cash
obligations with our overdrafts and enhance your value chain
using our invoice discounting, local purchase order and
distributor financing solutions.
Email cib@zanaco.co.zm or businessbanking@zanaco.co.zm

Scan Here
To Know More

